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1. Introduction and general information on the ASAP project

The publishing sector is one of the most important field of impact of the changes in the
professional competences in the past 10 years.

The increasing use of alternative devises and the relevant development of independent
distribution in web based and siat based circles represent a significant challenge for the printed
publishing sector.

As a consequence of this migration to digital technologies, the whole publishing indonstiyly
SMEs is confronted by major challenges; in particular, the whmce involved in this sectors
needs to know what is very important and urgent to do in order to keep the competitiveness and
the effectiveness of the skills involved in the sector.

Other than this, the representatives at European level of the sector claimbaence of a real
book policy and programmes adapted to this sector, for intracommunity projects or for those
concerning the dissemination of European books outside the EU, being the support allocated to
culture mainly concentrated on the audigsual anccinema sectors.

Longestablished traditional professional models are in need to be revised ammdnsidered;
especially taking into account the different impact the social technologies are having in the
different sectors of the publishing industries.

The work force in all the sectors involved such as general publishing, Scientific, Technical and
aSRAOIf LlzofAaKAy3dr OKAfRNByUd 06221 Lzt AaKAY
professional environment.

The ASARs a project cdfunded by theErasmus+rogrammeKA2¢ Cooperation for innovation

and the exchange of good practic&ectorskills alliances aimed to deliver ajoint Vocational
Training Programme&VET programme)hich responds to EQF/ECVET stand#éodgrovide VET

ASAR ¢ NJ A y S NEn@odubtiwh aRdSgeneral information on the ASAP proj 3


https://eacea.ec.europa.eu/erasmus-plus/actions/key-action-2-cooperation-for-innovation-and-exchange-good-practices/sector-skills-alliances_en

2

Co-funded by the .E

Erasmus+ Programme

of the European Union ASAP

students, operators in the sector, unemployed and-geetfployed, the opportunityd update their
professional compe&mnces.

The ASAP partnership includes the following partner organisations:

U Fondazione Franchetti Hallgarten Centro Studi Villa Mont@sea partner and project

coordinator)

FER; Federation of the European Publisher

AIE ASSOCIAZIONE ITALIANA EDITORI (IT)

Giunti O.S. Organizzazioni Speciali (IT)

The Publishers Association (UK)

Capacity London (UK)

P.O.E.V. NATIONAL FEDERATION OF PUBLISHERS & BOOKSELLERS (GR)

EOPEPP National Organisation for the Certification of Qualifications and Vocational

Guidance (GR)

BUROTRAINING EDUCATIONAL ORGANIZATION (GR)

U CONFEDERACION ESPANOLA DE LA PEQUENA Y MEDIANA EMPRESA, CEPYME (SPAN
CONFEDERATION OF SMALL AND MEDIUM SIZE ENTERPRISES) (ES)

U CECE CONFEDERACION ESPANOLA DE CENTROS DE ENSENANZA (ES)

CESIE Centro Studi ed imize Europeo (IT)

U ASSOCIAZIONE FRA GLI ARTIGIANI PROVINCIA DI BERIFBRTIGIANATO IMPRESE
PERUGIAAFAPP (IT)

et ent i e et B e A e B e

c:

c:

ASAP Project has analysedwhat terms the impact of these evident changes in the supply chain
determines next future adjustment in theeed of professional competences with the aim of

V forecasting and anticipating the needs
V keeping updated the skills of the workeasd VET studenigvolved in the chain
The effect would be double:

V contributing to keep the actual level of employment in the sectors related to the Publishing
supply chain

V having the needed information for provided a proper upgrading of the professional skills
creating new and actual curricula addressed to the VET argtons

V creating proper educative path for the school and VET system in order to realize a pro
active response to the needs of the next supply chain in the publishing sectors

This is very strategic for keeping aligned the VET system with the ecorextocss especially with
an eye to the SMEs that cannot realize internal programs of upgrading of the skills.

The experimentation of effective curricularoduced in the ASAP Projecan contribute to the
general strategy of governance of the impact of the new technologies as well as the changes in the
NBIRAYy3 adetsS 2F (KS Lzt AO sK2Qa 0KS LINRRdJzO

Within this framework, the courses producedthe project can give support

to the VET providers
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x Designing and delivering a transnational training programme involving the publishing
supply chain that responds to real market needs and therefore is sustainable beyond the
LINE2SO00GQa tAFSGAYSE

x Taking inb account the EQAVET and EQF/ECVET standards,
x Creating opportunities of the employee giving them a proper system of skills upgrading
to the Publishers

x Having instruments for forecasting the impact of the changes in the professional
competences,

x Supportng the SMEs in realizing strategies for anticipating the changes

x Supporting the employees in taking part to programmes for upgrading the skills in
consideration of the changes determined by the new internet based and social use of the

book

ASAR ¢ NJ A y S NEn@odubtiwi aRdSgeneral information on the ASAP proj 5
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2. TheTrainingStructure

After having specified the training needs of the labour market in the publishing sector, the ASAP
consortium developed the training programme and assessment methodology, by associating the
sets of desired qualifications/competences wikie sets of knowledge.

The ASAP training programme is composed of 5 Occupational Profiles, one for each step of the
publishing supply chain, in detail:

Occupational Profiles

Specialist in production

Specialist in Design

Editor

Specialist in Marketingnd Sales

Specialist in publicity and
communication

The programme abides by tHeuropean Qualifications Frameworfor lifelong learning EQF) and

the European Credit System for Vocational Education and TraiflBGVET) standards. The EQF is
acommon ENR LISy NBFSNBYOS FTNIYSE2N] 6KAOK f Ayl a
acting as a translation device to make qualifications more readable and understandable across
different countries and systems in Europe.

The ECVET is a technical framewankthe transfer, recognition and, accumulation of learning
outcomes with a view to achieve a qualification.

In particular , the ASAP schemecmmpatible with Euopean Qualificaions Framework at EQF
level 4 which means:

ASAR, ¢ NI A y S NHHe TrBining Rtéictun 6
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KNOWLEDGE SKILLS COMPETENCES
factual and range of - exercise selfnanagement
theoretical cognitive and within the guidelines of work
knowledge in practical skills or study contexts that are
LEVEL - broad contexts required to usually predictable, but are
within a field of generate subject to change
work or study solutions to -supervise the routine work of
specific problems | others, taking some
in a field of work responsibility for the
or study evaluation and improvement
of work or studyactivities

Each of the 5 occupational profiles is structured as follows:

EQF LEVEL 4

ECVET POINTS OF E|60
OCCUPATIONAL PROFILE

EACH OCCUPATIONAL PRC AT LEAST 4 UNITS (3 SPEC
1 TRANSVERSAL)

(each unit corresponds to
training Module)

EACH UNIT AT LEAST 3 LEARN
OUTCOMES

C2NJ SIIOK 200dzLJ GA2y I f LINRPFTAETS (GKS aY2NB Ayy?
Platform.

This unit has a weight of the 25% of the overall profile (The transversal unit has a weight of the
20% of the overhprofile).

That means that for each occupational profile the situation is the following:

UNIT WEIGHT ECVET POINTS
TRANSVERSAL UNIT 20% 12

SELECTED UNIT (M( 25% 15 (the points correspond t
INNOVATIVE) FOR Tl the credits, that means that 1
PILOTING are both the ECVET points a

number ofCredits)
REST OF THE UNITS 55% 33
TOTAL 100% 60

TheUnits/training modules are based on the findingsNdeds AssessmerRReport andSynthesis
Report - Mapping of Competences and Skills Beds Asgssment in the Publishing Sectorand are
developedin order to respond to specific market needs artd promote interaction and

ASAR ¢ NJ A y S NHHR TrBining RtSictun 7
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experimentation in accordance with successful and recognized professional development
techniques and practices.

ASAR; ¢ NI A y S NHHe TrBining Rtéictun 8
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3. The Training ProgrammeJnits and Modules

The ASAP project has developed fispecific curricula corresponding to the areas of the chain
(Production- Design Editorial- Marketing and publicity Distribution and sal§sand a transversal module
whose goals tointroducing themain innovation of the publishing sector due to the deep use of the
digital technologies

Here below the description of the training programme for each of the five Profiles. Please note that in
the following tables the most innovative module/unit in alletlprofile is underlined in red and please
remember that this module/unit is fully developed in terms obfntents assessment and training
units into the ASAP MOOC Platform

SPECIALIST

IN PRODUCTION

Specialist in Production

ECVET points of th
Qualification: 60

Unit/Module 1 - Printing techniques and technologies

Special weight of the Unit in the
overall qualification: 20%

ECVET points of the Unit: 12

Enhance innovation in the printing process and production, managing
Description of the UNIT: printing process and procedures

ASAR ¢ NJ A y S NHHe TrBining Rrégrammenits and Modules 9
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Main Contents

Printing techniques and technologies
Managing printing procedures

Managing the actors of the printing process (input & output)

Unit/Module 2 - O.S. and Software for the Publishing Sector

Special weight of the Unit in the
overall qualification:

20%

ECVET points of the Unit:

12

Description of the UNIT:

Apply OS & SW for innovating the production activities

Main Contents

The O SW adopted in the production activities: the Apple iOS
environment

The OS & SW adopted in the production activities: the Microsoft Windo
environment

The OS & SW adopted in the production activities: the Unix/Linux
environment

Unit/Module 3 - Costevaluation and Special Printing Services

Special weight of the Unit in the
overall qualification:

15%

ECVET points of the Unit:

9

Description of the UNIT:

Enhance strategies for the economic evaluation of lithographic, digitg
printing and packaging itie digital sector

Main Contents

Economic evaluation of Lithographic and Digital printing

The use of packaging, folding etc. in the Publishing Sector and their
economic evaluation

Unit/Module 4 - Beyond paper

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

Description of the UNIT:

Apply appropriate methods and manage "social media" related to cultu
entrepreneurship.

Main Contents

The use of digital features in the publishing sector
The production ofeBooks

The production of Audiobooks

ASAR ¢ NJ A y S NHHR TrBining Rrégramme: Units and Modu 10
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Unit/Module 5 -Transversal

Special weight of the Unit in the

overall qualification: 20%
ECVET points of the Unit: 12
Description of the UNIT: Understand the digital evolution trends in the publishing sector

Trends and Ecosystem of the Publishing Industry in Europe
Innovation in Digital Publishing
Social Media Marketing

Main Contents Data Protection and Copyright Strategies

SPECIALIST

IN DESIGN

Specialist in Design

ECVET points of th
Quialification: 60

Unit/Module 1 - Design techniques and technologies

Special weight of the Unit in the
overall qualification: 25%

ECVET points of the Unit: 15

Enhance innovation in the design process and product, managing the a
Description of the UNIT: and procedures

Design technigues and technologies
Managing design procedures

Main Contents Managing the actors of the design process (input and output)

Unit/Module 2 - Operating systems and software for design

Special weight of the Unit in the 30%

ASAR ¢ NJ A y S NHHe TrBinink) Rrégramme: Units and Modu 11
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overall qualification:

ECVET points of the Unit:

18

Description of the UNIT:

Apply operating systems and relevant software for implementing and
innovating design activities

Main Contents

The operating system (Mac) and software (Creative Cloud) adopted in {
designenvironment

The operating system (Windows) and software (Creative Cloud) adopte(
the design environment

The operating system (Linux) and software (Creative Cloud) adopted in
design environment

Unit/Module 3 - Design for digital distribution

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

Description of the UNIT:

Design services for social media and the internet complementing the ori
publishing product

Main Contents

The use of digital features in the publishing sector
The design of sales materials

The design of marketing materials

Unit/Module 4 -Transversal

Special weight of the Unit in the
overall qualification:

20%

ECVET points of the Unit:

12

Description ofthe UNIT:

Understand the digital evolution trends in the publishing sector

Main Contents

Trends and Ecosystem of the Publishing Industry in Europe
Innovation in Digital Publishing
Social Media Marketing

Data Protection and Copyright Strategies

ASAR ¢ NJ A y S NHH TrBinink) Rrégramme: Units and Modu 12
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Editor

ECVET points of th
Qualification:

60

Unit/Module 1 - Management of a Publication

Special weight of the Unit in the
overall qualification:

30%

ECVET points of the Unit:

18

Description of the UNIT:

Global knowledge of activities related tgablication

Main Contents

General knowledge of the management of a publication.
Production Processes
Technical documentation

Economic budgets

Unit/Module 2 ¢ Editing in the Digital Publishing

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

Description of the UNIT:

Assumption of certain responsibilities in the publication of a publicatio

Main Contents

Knowledge about necessamgchnique for digital editing
Realization of a digitakdition

Legal knowledge

Unit/Module 3 - Assistance and support

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

ASAR ¢ NJ A y S NHHR TrBining Rrégramme: Units and Modu 13
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Description of the UNIT:

Assistance to several affairs

Main Contents

Financial viability of the edition
Negotiation and legal aspects

Contracts

Unit/Module 4 -Transversal

Special weight of the Unit in the
overall qualification:

20%

ECVET points of the Unit:

12

Description of the UNIT:

Understand the digital evolution trends in the publishing sector

Main Contents

Trends and Ecosystem of the Publishing Industry in Europe
Innovation in Digital Publishing
Social Media Marketing

Data Protection and Copyright Strategies

SPECIALIST IN

PUBLICITY AND
COMMUNICATION

Spec

jalist in Publicity and Communication

ECVET points of th
Qualification:

60

Unit/Mod

ule 1 - Publicity and Communication Planning

Special weight of the Unit in the
overall qualification:

30%

ECVET points of the Unit:

18

Description of the UNIT:

Enhance innovation in publicity and communication processes, manag
publicityand communication plans

Main Contents

Structure of the publishing houses, brand identity and information actior]
for the promotion

ASAR; ¢
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Managing communication processes

Creating and managing a contact database

Unit/Module 2 - Media writing and Communication

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

Description of the UNIT:

Manage digital communication adapting the contents to the digital meg

where they will be exposed, elaborating contents to promatghors and
works consistent with the image and style of publishing house, and
integrating digital communication with press office communication

Main Contents

Techniques for writing on the web
Digital channels and social communication

Evaluation of theeffectiveness of the web communication

Unit/Module 3 - Organization of promotional campaigns and events

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

Description of the UNIT:

Apply appropriate methods farrganizing promotional campaigns and
promotional events

Main Contents

How to plan and realize a promotional campaign
Project management for promotional actions

The organization of promotional events

Unit/Module 4 -Transversal

Special weight of theJnit in the
overall qualification:

20%

ECVET points of the Unit:

12

Description of the UNIT:

Understand the digital evolution trends in the publishing sector

Main Contents

Trends and Ecosystem of the Publishing Industry in Europe
Innovation in Digital Publishing
Social Media Marketing

Data Protection and Copyright Strategies

ASAR ¢ NJ A y S NHHe TrBining Rrégramme: Units and Modu 15
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SPECIALIST
IN SALES
AND MARKETING

7N\

Specialist in Marketing and Sales

ECVET points of th
Quialification:

60

Unit/Module 1 ¢ Marketing, Media writing and Communication

Special weight othe Unit in the
overall qualification:

20%

ECVET points of the Unit:

12

Description of the UNIT:

Employ leadership and marketing strategies to the new environment
cultural industry

Main Contents

Marketing policies for the digital sector
Strategicmarketing plan

Crisis management techniques to daily business

Unit/Module 2 ¢ Digital Sales

Special weight of the Unit in the
overall qualification:

25%

ECVET points of the Unit:

15

Description of the UNIT:

Manage digital communicatidsales adapting the contents to the digital
media where they will be exposed, elaborating contents to promote auth
and works consistent with the image and style of publishing house, ar
integrating digital communication with press office communication

Main Contents

Techniques fodigital sales
Digital channels and social communication

Evaluation of the effectiveness of thdigital sales

Unit/Module 3 - Organization of promotional campaigns and events

Special weight of the Unit in the
overall qualification:

25%

ASAR ¢ NJ A y S NHHe TrBining Rrégramme: Units and Modu 16
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ECVET points of the Unit:

15

Description of the UNIT:

Apply appropriate methods for organizing promotional campaigns an
promotional events

Main Contents

How to plan and realize a promotional campaign
Project management for promotional actions

The organization of promotional events

Unit/Module 4 -Transversal

Special weight of the Unit in the
overall qualification:

20%

ECVET points of the Unit:

12

Description of the UNIT:

Understand the digitadvolution trends in the publishing sector

Main Contents

Trends and Ecosystem of the Publishing Industry in Europe
Innovation in Digital Publishing
Social Media Marketing

Data Protection and Copyright Strategies

ASAR ¢ NJ A y S NHH TrBinink) Rrégramme: Units and Modu 17
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4. The ASAP Methodology

TheASAPpedagogical approackefines a learning system based on the experience of the sector,
but also in a structured approach for integrating digital innovation in the definition and
development of the learning outcomes that consist in giving to the workerdvadan the sectors

the opportunity to update their skills in order to better face the new labor market as modified by
the digital (re)evolution. The main principles standing for the methodology are:

U Supporting a stejby-step transformation;
U Promoting a prticipatory approach involving the stakeholders.

Supporting a stegoy-step transformation consists in leading the learners throughpath of
improvementwhere at the beginning they would seek fofudfilment of their specific needs and

at the end they wald be ready to face the labor market with new skills acquired and updated
skills. The path of improvement would see the learner actively involved in the Training life,
bringing its own experience into it and finding new ways of solving challenges witugport of

the trainers and other learners. The ASAP consortium believes that workers of the publishing
sector that wish to successfully transform themselves into digital skills experts must learn to
leverage their existing brand and professional approeahsidering the new digital channels, and

to reduce their traditionally heavy dependence on the traditional skills and competences.

The main steps where the path of improvement takes place are:

1 Experiential Training a new approach to training methods ah are used to develop
behavioral skills and physical abilities. Role playing, equipment simulations, garths; on
job training (OJT), behavior modeling, case analysis and corApased training are some
of the experiential learning methods thAISAP ussto deliver a training session.

ASAR ¢ NJ A Yy S NHHe ADAMZM&HDdogy 18
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9 Participatory Learning it involves a tweway interaction unlike the informational training
methods which are more of one sided. Here the major focus is not just on the mere
transfer of facts and figures but on the developnt of skills in the participants

Through the use of the MOOC strategy (see below), ASAP promotes policies and procedures with

the help of informational training methods. When it comes to devedome strategic skills for the
Publishing Sectorsimulations and role plays are useds supporting materials of the MOOC
courses so to havetavo-way communication between then-line facilitator and the participants.

THE ASAP approaisimainly developed using a massive strategy addressed to:

1.

Consideringasan RRSR @I £ dz§ G KS f SnthisnSyths IearnidgsstartsS E LIS |
as a reciprocal processhere all actors are involved. The trainer is also an active part of
this process, he is not standing above the group of learners, rather he is bringingnits o

experience as well and learning from the others;

2. Focusing on the digital skills to be improveds phase brings the learnets identify the
challengethat has to be overcome;

3. Creating new ideas to improve and update skiltgs is a core phase wherlearnersare
actively involved in using their capacity @kating new ideasand finding solutions to the
challenges highlighted in the previous phase. Generating new ichralse the key to find
innovative solutions to improve and update the skills riegd.

4. Transforming skills into competenc#sis phase leaslparticipants to become aware of the

learning process done and of its outcomes. In others terms, the learner has new knowledge

and competences that will be spent to enter the labor market wittigher qualification;
5. Facilitating the approach to the labor markétroducing the certification of competences
through therecognition of the competences acquirday the EQF (level 4) and ECVET.

Moreover, the training program contribugeto develop themain skills that, according to the

Needs Assessment survey undertaken by the ASAP Consortium in UK, Greece, Italy, Spain and,

Germany and France will support the adaptation of the workers to the digitaby@tion.

4.1. Approach Delineating the mairieatures, similarities and differences of the

contexts where the ASAP Training Program will take place as a MOOC

strategy

The diffusion of the MOOC has generated huge interest in the field of education from the outset,

giving rise to a significant numbeif cesearch studiesThe members of the ASAP consortium
analysed theprevious research into MOOCs anwiinly therelevant research trends from the
education perspectivéhat are now focused o new developments in hybrid MOOCSs, both in their

G§SOKy2t23A0lIf FyR LISRIFII2IAOLIT FaLsSodaz FyR Ay

the forefront of research.

ASAR ¢ NJ A y S NHHe ASAZM&Bdolog 19
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In general MOOCs offer learners collaborative spaces that allow them to intmdcstrengthen
their work with the support of a wide range of tools, from traditional forums to the use of their
own Web 2.0 social networks and Facebook groups.

The ASAP approadbilows the hybrid approacltonsisting in:

1 cooperative, adaptive use of e@al networks that can usually generate some problems, a
huge amount of data and information that cannot be studied in depth other than difficulty
to respond to a massive number of learners. For this reason the ASAP consortium created a
tool for enhancinghe opportunity to stay in a learning community. This is the

1 ASAP social network, entirely addressed to keep in touch the experts (instructors) and the
learners.

The purpose of the ASAP project is to propose a technological framework where xMOOC and
cMOOCearning strategies can be integrated. They have the capacity to adapt and manage the
generated knowledge both in the formal and informal learning arena.

4.2. ASAP MOOCs

TheASAP xMOO€ide has the following common design features:

1 specially designed platfan software ASAP xMOOC uses specially designed platform
software that allows the registration of very large numbers of participants, provides
facilities for the storing and streaming on demand of digital materials, and automates
assessment procedures anigent performance tracking;

§ videolecture¥ ! { !t Q&4 Eahh/ dzaSa&a G(KS &idl yRINR ¢S
participants downloading on demand recorded video lectures;

1 computermarked assignmentslearners complete an online test and receive immesliat
computerized feedback. These tests are usually offered throughout the course

1 supporting materials sometimes copies of slides, supplementary audio files, URLS to other
resources and online articles may be available for download by participants.

1 a sharedcomment/discussion spac&here participants can post questions, ask for help,
or comment on the content of the course.

9 discussion moderation offering moderation, so participants rely on other participants to
respond to questions or comments. Some instrt@ NE  Wal YL SaQ O2YYSy
and posts comments in response to these. Some instructors use teaching assistants to
comb for or identify common areas of concern shared by a number of participants, then
the instructor or teaching assistants will pesd,;

1 badges or certificatesaccording to the ERCVET scheme;

1 learning analytics.

ASAR ¢ NJ A y S NHHe ASAZM&HDdolog 20
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The ASAP cMOOG@Qlaces heavy emphasis on networking and in particular on strong content
contributions from the participants themselves, outlining the following key desigiples:

1 autonomy of the learner: in terms of learners choosing what content or skills they wish to
learn, learning is personal and thus there is no formal curriculum;

1 diversity. in terms of the tools used, the range of participants, their knowleldgels and
varied content;

1 interactivity: in terms of ceoperative learning, communication between participants,
resulting in emergent knowledge;

1 openness in terms of access, content, activities and assessment;

1 participant-driven content in practice though the cMOOC the training providers, and the
organizations that represent the beneficiaries ( Publishers Associations) will invite potential
participants who have expertise or are known already to have aavedulated approach
to a topic to make conibutions around which participants can discuss and debate.

4.3. Pedagogical aspects

The main obstacle that ASAP is ready to challenge is Motivation, already been identified as a
GFrNALFofS GKIFIG O2yiNROdziSa (2 Ay ONBAPYpAryiels afeS | Ny
aware that richer methodological designs enable more attention to be paid to the causal factors
GKFG LINRPY23GS fSIENYSNEQ AyiSNBadge Ly 2NRSNI G2
includes teaching and learning experience coisgnt of watching video lecture recordings, reading
course materials, completing assignments, taking quizzes and a final test. Multiple video sections
make up each course unit. Each video i2B5minutes or less, giving the learners the chance to

learn pece by piece and revatch short lesson portions.

ASAP pedagogy involves, other than video lectures, mastery learning and peer assessment. ASAP
MOOC provides its partners with a flipped classroom opportunity whereby the lecture, course
reading, and to somextent assessment and petw-peer interaction for workbased experiences

can be potentially used for differently articulated learning programs. In this sense, the ASAP
MOOC is focused on the constructivist method of teaching and learning. The pedagaggdon

Ly FaadzyLliazy GKFG 6KSYy GKSNB |INB G4Sya 27F GK
Where possible, considering the number of users in different languages, a speadifisocial

space assures the interaction between the learners tedinstructors.

ASAP strategy imainlybased on a dearning massive approach; however, it intends also to favor
the direct connection of the contents with the application in the work places. For this reasons the
strategy of the assessmeate directly addressed to solve practical case studies and the learners
are askedalso by the instructors and teachers in the video lesdongresent their personal case
studies.The idea is to experiment an dime Work-based approach.

ASAR ¢ NJ A y S NHHe ASAZM&Hdolog 21



Co-funded by the .E

Erasmus+ Programme

of the European Union AS A P

(2 ANTICIPATORY SKILLS FOR
JAS A P ADAPTING THE PUBLISHING SECTOR

5. How to use the ASAP MOOC

The first step to enter in the ASAP MOOC is subscribing !
The ASAP MOOC Platform is here:

https://www.erasmusasap.eu/mooc/

Speciali

MoBnoiaxd Amoréeopa 1 - Mveupanii doxmoia

2-

3- Epyaoia pe &

The Training on the ASAP Platform JRISES
Select your language: Username

Figurel - The home page

Click at top right corner ohe website on the login button.
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You are not logged in

Search courses (o]

# HOME ENGLISH (EN) v

Login Is this your first time here?

Hil For full access to courses you'll need to take a minute to create a new account for
Username yourself on this web site. Each of the individual courses may also have a one-time
"enrolment key”, which you won't need until later. Here are the steps

Fill out the New Account form with your detalls

An email will be immediately sent to your emall address

Read your emall, and click on the web link it contains

Your account will be confirmed and you wili be logged In

Now, select the course you want o participate in

I you are prompted for an "enrolment key" - use the one that your teacher has

given you. This will "enrol” you in the course.

You can now access the full course. From now on you will only need to enter your
personal username and password (in the form on this page) to log in and access
any course you have enrolled in.

Password

W N -

Remember usemame

LS

~

Eorgatien your usern

pas

Cookles must be enabled in your browser @

INFO CONTACTUS GET SOCIAL

Q:AS A P ASAP Project Villa Montesca, Citta di Castello (PG) - n u

ASAP Social Network laly
'1.’19 A:AF— p(o_xec.‘; expects to prcmo-ze a mv?e c»oc{perauon ASAP WebTV Phone: 0039 075 8521512
among the different stakehoiders using a participatory &= E-mall: info@montesca.eu
porial and a MOOC (Massive Open Online Platform)
platform for making the contents at the disposal of a
massive target group (it can become the first MOOC of
the Publishing Sector), also after the formal end of the

Figure2 - The login page

To register yourself and tenrolin the courses, you have to compile the form with all the data
requested, i.e. username, password, email, name, surname and country.
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Search courses

# HOME ENGLISH (EN) v
New account
w{ 3 2
~ Chooce your ucername and paseword
Usemames
The password must have at least 8 characters, at least 1 digit(s), at least 1 lower case letter(s). at least 1 upper case letter(s). at least 1 non
alphanumernc characiers)suchasas” - or#
Password*
mas
* More details
ma .
t »3
Frst name
e T
v Other fieldeo
hOOse
[ o
- INFO CONTACTUS GET SOCIAL
i ASAP ASAP Progect VIS Mostesca. Oz o Casteto (PG n a
ASAP Socal Network Ry -
A .4 1O B [ecemte 3 made (Cogwe KON ASAP WebTV @ Prone 0029 075 8521512
e B Lt rROQrontesa ou

Figure3 - The form where the user create her/his new account

,2dz KF@S (2 OtAO01 2y a/NBFGS Yé ySg I 002dzyie)
registration.

Use your username/password to access to the ASAP MOOC.

OnceSY i SNBR Ay GKS ahh/ gAGK @2dz2NJ | O02dzy iz Ay i
the MOOC, one for each language.
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The Training on the ASAP Platform _
Select your language:

( EE- f z1

= ffff;?
=, 11

ASAPs |ASAP

INFO CONTACTUS GET SOCIAL
\:ASAP ASAP Progect e Moveat s Cod O Caviels PG  rBal O]

Figure4 - The 4 rooms, one for each language of the ASAP project

Select the language you prefer, therfirom the list- select the course you want to be enrolled in.

> BEYOND PAPER I3
(O  SPECIALIST
O IN PRODUCTION
%+ DESIGN FOR DIGITAL DISTRIBUTION ]
SPECIALIST

[ J IN DESIGN

% EDITING IN THE DIGITAL PUBLISHING c3

e

%> MEDIAWRITING AND COMMUNICATION cd

SPECIALIST IN
| PUBLICITY AND
COMMUNICATION

% DIGITALSALES 1
SPECIALIST
N IN SALES
AND MARKETING
/N

Figure5 - The list of courses
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Each course is composed by 3 Learning Outcomes (LO) and a final assessment, i.e. an examination.

Mario Rossi

Search courses Q|

# HOME  ENGLISH (EN) v

Your progress @)
TABLE OF CONTENTS ol
O  sPECIALIST
O IN PRODUCTION Cenera

e, Video lesson - Specialist in

BEYOND PAPER production

LO1- Digital publishing and
Multimedia

ECVET points of the UNIT: 15

LO2 - The production of eBooks

LO3 —Audiobooks &amp; other

3 multimedia sectors
Video Lessons

" Assessment
= s +
= Video lesson - Specialist in production

N————————————

P Openall V¥ Close all

Instructions: Clicking on the section name will show / hide the section.

PEOPLE o]

> LO1- Digital publishing and Multimedia
| 4 LO2 - The production of eBooks Jump to v
> LO3 - Audiobooks & other multimedia sectors

> Assessment

H COURSES LIST

Figure6 ¢ All the learning outcomes closed: you have to click on the green bloc to open it and access to the
structure of a LO or of the Assessment

7

2dz Oy 2Ly SIFOK [h Oft A01Ay3 GKS alF O0O2NRA2Y

Figure7 ¢ Each label contains al¢ learning objects
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